
BUDDHIST ECONOMICS:

AN OXYMORON?

BUDDHIST ECONOMICS 

AND THAILAND’S 

SUFFICIENCY 

ECONOMY

PRELIMINARY CONSIDERATIONS

•THE SHADOW OF MAX WEBER

•BUDDHISM VS. BUDDHISMS

•NIRVANA & COPING WITH LIFE’S DILEMMAS

•APPLYING YESTERDAY’S TEACHINGS TO TODAY’S PROBLEMS



CHIANG MAI, THAILAND



SUTHEP MOUNTAIN, CHIANG MAI



TRADITIONAL 

LIVELIHOOD

CHIANGMAI VALLEY



RICE PLANTING



RICE THRESHING



NONTHABURI. TRANSPORTING COCONUTS



KLONG NET FISHING



RURAL MONASTERY NORTHERN  THAILAND



RURAL MONASTERY NORHERN THAILAND 



VILLAGE HOUSE



CHALLENGES OF MODERNITY









TRADITIONAL MARKET





MODERN CONSUMERISM





THE DARK SIDE OF THE INDUSTRIAL BOOM







CHALLENGE TO TRADITIONAL BUDDHIST PRACTICE?







IT AIN’T MCDONALDS!





CHETUPHON MONASTERY, CHIANG MAI

TRADITIONAL MONASTIC MORNING CHANTING



FOCUS. BE MINDFUL



FOREST MONASTERY CHIANG DAO 

MOUNTAIN



LUANG PU SIM CAVE SANCTUARY CHIANG DAO



MONASTIC RESPONSES TO ECONOMIC CHALLENGES: 

LUANG PU CHAN KUSALO, WAT PHRA 

DHAMMAKAYA, SANTI ASOK



MONK’S KUTI. PA DARAPHIROM MONASTERY. MAE RIM,

THAILAND



FRUIT TREES ON THE MONASTIC COMPOUND



BUDDHA IMAGE HALL (VIHARA). PA DARAPHIROM



FOUNDATION FOR EDUCATION AND DEVELOPMENT OF RURAL AREAS FOUNDED IN 1974,

BY 1996 FEDRA HAD SPONSORED PROJECTS IN 89 VILLAGES I N 3 PROVINCES THAT

INCLUDED RICE, WATER BUFFALO, AND CATTLE BANKS, A CREDIT UNION, CO-0PS,

AND EDUCATIONAL PROJECTS TO TRAIN VILLAGE YOUTH IN MODERN AGRICULTURAL

TECHNNIQUES, AND MARKETABLE VOCATIONAL SKILLS.



FEDRA VOLUNTEERS



KRADAT SA (MULBERRY) PAPER PRODUCTS





BACKSTRAP LOOM



WAT DHAMMAKAYA. PATHUM THANI. (1978)



WAT DHAMMAKAYA BUDDHA IMAGE





THE ABBOT. DHAMMAJAYO



MASS COMMUNAL CEREMONIES





PARTICIPATION OF HIGH GOVERNMENT OFFICIALS



MEDITATION RETREATS



RELIGIOUS CONSUMERISM?

“URBAN THAI SCIETY IS RULED  BY CONSUMER CULTURE,

AND THE DHAMMAKAYA MOVEMENT--BY INTEGRATING 

CAPITALISM INTO ITS STRUCTURE--HAS BECOME POPULAR

WITH CONTEMPORARY URBAN THAIS WHO EQUATE

EFFICIENCY,ORDERLINESS, CLEANLINESS, ELEGANCE,

GRANDEUR, SPECTACLE…AND MATERIAL SUCCESS WITH 

GOODNESS. DHAMMAKYA, THEN, COULD BE VIEWED AS A

CAPITALIST VERSION OF BUDDHISM AIMED AT URBAN

THAIS WHO ARE USED TO COMFORT, CONVENIENCE, AND

THE INSTANT GRATIFICATION FOUND IN CONSUMER

SOCIETY.” (SANITSUDA EKACHAI)



SANTI ASOK. EARLY 1970s. PHRA BODHRAK 



SANTI ASOK. BANGKOK



MONKS AND NUNS (SKKHAMAT)





VEGETARIAN PRODUCTS



CRITIQUE OF VOLENCE IN THAI SOCIETY





CRITIQUE OF CONSUMERISM



CRITIQUE OF “NIGHTCLUB” CULTURE



VEGETARIANISM



“WHAT BODHIRAK HAS DONE IS OFFER DISSATISFIED

BUDDHISTS AN ALTERNATIVE.  IN CONTRAST TO MAIN-

STREAM MONKS, SANTI ASOK DISCIPLES FOLLOW STRICT

MORAL DISCIPLINE, EATING ONLY ONE VEGETARIAN

MEAL A DAY AND LIVING A SPARTAN LIFE. THEY ALSO

REJECT OBJECT WORSHIP AND BUDDHISM BY CLERGY.

WHILE THE FEUDALISTIC CLERGY HAS LOST TOUCH

WITH THE WORLD, SANTI ASOK EFFECTIVELY ATTRACTS

THOSE DISILLUSIONED WITH MATERIALISM BY OFFERING

THEM A SENSE OF MISSION AND BELONGING TO A CLOSE-

KNIT COMMUNITY.” (SANITSUDA EKACHAI)



CONSTRUCTING A BUDDHIST ECONOMIC ETHIC

I.THE MIDDLE WAY AND THE VALUE OF MODERATION

•THE FOUR NOBLE TRUTHS & NOBLE 8-FOLD PATH

•THE STORY OF KING MANDHATU

•BUDDHADASA BHIKKHU & THE LAW OF NATURE

•A.T. ARIYARATNA. SARVODAYA SHRAMADANA

AND THE ‘NO-POVERTY’ SOCIETY



II. CONSUMERISM, WEALTH, AND THE VALUE OF

GENEROUS GIVING (DANA)

•THE SOCIALLY ENGAGED BUDDHIST CRITIQUE

SULAK SIVARAKSA. INEB

•PRINCE VESSANTARA: BALANCING GENEROUS

GIVING, DUTY, AND SOCIAL RESPONSIBILITY

•POVERTY AND THE DUTY OF THE KING

(MAKING FUN OF POLITICIANS)

•DISTRIBUTIVE JUSTICE AND THE LAW OF NATURE



III. RIGHT LIVELIHOOD AND WELL-BEING

•E.F. SCHUMACHER (SMALL IS BEAUTFUL) ON WORK

•BUDDHIST ECONOMICS AND THE ECONOMY OF SCALE

•P.A.PAYUTTO (BUDDHIST ECONOMICS) WORK & LEISURE

•METAECONOMICS



IV. SUFFICIENCY ECONOMY (THAILAND)

“RECENTLY SO MANY PROJECTS HAVE BEEN IMPLEMEN-

TED, SO MANY FACTORIES BUILT, THAT IT WAS THOUGHT

THAILAND WOULD BECOME A LITTLE TIGER AND THEN

A BIG TIGER. PEOPLE WERE CRAZY ABOUT BECOMING A

TIGER. BEING A TIGER IS NOT IMPORTANT. THE IMPOR-

TANT THING IS TO HAVE A SUFFICIENCY ECONOMY.

A SUFFICIENCY ECONOMY MEANS TO HAVE ENOUGH

TO SUPPORT OURSELVES.”

KING BHUMIBOL ADULYADEJ, DECEMBER 4, 1997


